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 THANKSGIVING EDITION
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AMAZON #1 FOR 
THANKSGIVING GROCERIES

PICKUP OR DELIVERY?4 IN 10 AMERICANS WILL BUY 
THANKSGIVING GROCERIES ONLINE

AMERICA HEADS ONLINE TO 
SAVE TIME…

GROCERY SHOPPERS WANT 
PERSONALIZATION, SEARCH

WHAT IS KEEPING YOU FROM 
SHOPPING ONLINE?

CANNED & BUNDLED ITEMS TOP 
SHOPPING LISTS
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Extra Money

Fresh Itens

Digital 
Grocery   
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73% 26%
50%


