
India’s largest conglomerate,
with 2000+ stores leverages
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loyal customer base
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USE CASES ENABLED

• 
• 
• 
• 
• 

THE RETAILER WAS LOOKING TO CREATE A CUSTOMER-CENTRIC 
MODEL OF GROWTH

Upsell/ recommend
premium categories

Location based
exclusive promotions

Customer event or festival
messages – birthday, Christmas

Automated segmentation and mapped content to drive sales



THE BENEFITS
The fashion formats reported a phenomenal growth of 4% in average customer spend
base is now spending 19% more than earlier reactivated 10% from their lapsed 
customer base

Home

Kitchen

Closet

Others

Durables
electronics

needs

wear ience

New
launches Brands

Kids Brands

Fresh
produce to eat Appliances

Furnish-
ings Furniture

Campaign types

Who we are

We design newer ways to 

create opportunity for your 

What we do HOW WE WORK


